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2013 Wine Tourism Marketing Program

Overview

The wine tourism industry is one of the fastest growing travel segments. New destinations, new wineries
and new products have all served to accelerate the industry. Many people think nothing of getting in
their car or jumping on a plane to visit a wine destination. Traditionally the marketing efforts to attract
this segment have originated from the Tourism promotion organization within the destination. Those
efforts can often lack a nuanced understanding of the wine experience available in the targeted region.
Now there is a powerful alternative to increase demand for wine destinations and tasting rooms.

Appellation American.com combines the credibility of the existing site with travel information about
specific wine tourism destinations designed to reach a broader audience for your segmentation efforts.

About Appellation America

Appellation America.com has long served as an important tool in educating the wine enthusiast with its
comprehensive information on each of the AVA’s in America. The site offers a truly comprehensive
amount of information to provide the user with what they need to understand the differences in AVA's
and the wine that is produced in each area. It allows the users to make informed decisions about what
to purchase, in doing so Appellation America has established itself as an important unbiased and
credible source of wine information.

Appellation is now transforming itself in an effort to assist wine makers and wine tourism destinations in

creating demand for both the destination and the tasting room by adding destination travel information

to each of the AVA’s. Now the site will not only provide the credible wine information it always has but

also important trip-generating information about the destination including wine tasting rooms, lodging
and dining opportunities and other things to do to complement the wine experience.

Advertising Opportunity

Appellation America has developed several unigue and affordable opportunities for wine tasting

destination, wine tasting rooms, lodging properties and restaurants to be a part of a travel section

attached to their AVA. These include an AVA sponsorship or a display advertisements examples of both

are included below.

Contact: Roger King 707-425-9076 or Carl Ribaudo 530-541-2462 ext.101




Appellation America Concept

Sponsorship Level

Appellation America dedicates right column to supporting the destination.
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square mile area in
southeastern Pennsylvania
became officilly known as the
Lehigh Valley AVA. The new
appeilation is home to 12
vineyards and about 220-acres
of vineyards that support the
region’s nine wineries. Al of
the region’s wineries are small
family-owned businesses

growing much of their fruit on estate vineyards, and there is

excitement among them as the new AVA-designation has

finally made it possible for them to identify their wines with

an “estate” designation.

The Lehigh Valiey is marked by the Lehigh River which

empties into the Delaware River near Easton. Appalachian

mountain ridges mark the reglon’s northem and southern

boundary. The Delaware River is the area’s eastem imit,

while the Berks and Schuylkil county lines cut the region off

on the west.

The swath of land enjoys a similar climate and well drained,

siity soils of broken shale and sandstone. The best >
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New AVA calls to

Manhattanites for a Day in
the Wine Country
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An hour and 3 half from downtown Manhattan, the Lehigh Valley
has always offered country comfort to battle-weary New Yorkers
just past the Delaware Water Gap. An attractive and affordable
rural getaway whose main attractions were clean air and fireflies,
eastern Pennsylvania was a place where you checked your tastevin
and your taste buds at the border. No longer. tinue

APPELLATION FEATURES

Lehigh Valley
Coming of Age
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BEST OF APPELTATION

See the best wines of

Lehigh Valley

ALIVE & WELL HERE

Vidal Blanc: You are quite a
hero in Canada, eh! As Ice
Wine, Canadians understand
You as much as they
understand [>] continue
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RECOMMENDATIONS

Pinnacie Ridge Winery
2009 Chambourcin

Franklin Hill Vineyards
2010 Chambourcin
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discover lehighvalley
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Lehigh Valley is hidden amid the beautiful rolling hills of <
eastern Pennsylvania, and is just 50 minutes west of
Manhattan and 60 minutes north of Philadelphia.

The Valley is home to three historic cities; Allentown,
Bethlehem 3nd Easton and has an abundance of scenic
countryside and quaint towns throughout the area. Lehigh
Valley is easily accessible by major highways and an
international airport.

For more specific Lehigh Valley information
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QUICK FINDS
Q: What are the most recognized grapes grown here?

Q: What wines are produced here?

Q: What wineries are based here 7
Q: What other wineries source fruit here ?

Q: What are the overlapping appeliations ?
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Big Creek Vineyards
2011 Nouveau Red

Big Creek Vineyards. o

Website Features

Branding and information
from the destination
marketing organization.

Direct links to DMO Site for
lodging, dining and wine.

Website Features

2011 Regent <

Blue Mountain Vineyards
2007 Pinot Noir/Beaujolais

SEARCH THE LEHIGH VALLEY WINE LIST
select wine style: -

A (153 wines) 0
select grape
Al 0

creale lst]

WINERY MAP

1% -

Local area wine honor roll.

We also include a Google
area map.

Contact: Roger King 707-425-9076 or Carl Ribaudo 530-541-2462 ext.101
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Local wine trail advertising

Galen Glen Vineyard and Winery
2010 Stone Cellor Griiner
Veltliner

Appellation America online

travel survey

‘Smal vinayards li ke the four-acre Rooky
Top Vineyard can be foud as one travels
along Missouri's two-lane baok roads.

Ditch Beaujolais,
k Local this November 20

ADVERTISEMENT WINERY SPONSORS

AdChoices [>

Shop Vineyard
Vines® Now

Best-of-Appellation™ Evaluation:
s Part 11

Local lodging, winery and

dining advertising.
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Advertising Level

A second option to support your region is an annual advertisement.

3 D s ‘3_'UUU Buy San Luis Obispo County wines
acres currently under vine. Of all these AVAs, Paso Robles is Analim directly from these wineries
gaining the most attention, with structured Cabernet Sauvignon &4
and Rhone varietals, produced by a dynamic group of young
winemakers. Anoliri Wi
g oy ADVERTISEMENT
2006 Rosé >
AdChoices
Save up to 325
) Offer ends soon
Embracing Virginia’'s Terroir )
| RENT ACAR |
By Richard Leahy J
June 2, 2013 — -
2005 Syrah
Since Thomas Jefferson first tried to cultivate European vinifera in
Virginia, the state has been a decided piece of American wine
country. Over the years better knowledge, equipment and Hertz-
materials have all contributed to an advancing wine industry, but
the more recent decade or two has brought out the real potential
that can be found. (=] continue Ortman Family Vineyards VISIT SAN LUIS OBISPO COUNTY
2003 Syrah
YOUR DESTINATION FOR
APPELLATION FEATURES Pure Play 4

Thursday Night in San Luis Obispo

By Carl Ribaudo
February 22, 2013

San Luis Obispo

County DMO
Barnwood Vineyards Advertisement located
2004 Untamed Tempranillo on AVA page

[=] see all San Luis Obispo County features (1)

more wine

recommendations

RELATED FEATURES

Appellation America to Drop Paywall -
Provide Open Access
Help us improve travel
information to your
favorite region...

By Roger King
May 24, 2013

Contact: Roger King 707-425-9076 or Carl Ribaudo 530-541-2462 ext.101




Pricing

We have developed an advertising/package pricing strategy we think will work for most destinations.

DMO/Visitor and Convention Bureau

e $999 Annual Full Page sponsor includes logo, copy,
banner ad on winery profile pages and links viewers
to your hotels, wineries and restaurants

e S$250 Annual 250 x 250 Pixel banner with link

Lodging Properties

e $125 Annual 250 X 80 Pixel banner with link

e $250 Annual 250 X 200 Pixel banner with link

Tasting Rooms

e $100 Annual 250 X 80 Pixel banner with link
e $200 Annual 250 X 200 Pixel banner with link

Restaurants & Other

e S$100 Annual 250 X 80 Pixel banner with link
e S$200 Annual 250 X 200 Pixel banner with link

In addition to the advertising exposure each of the above will receive the following:

e Advertising exposure to a highly targeted market directly on regional pages in your market

e Annual survey results from live website survey

e C(Click through measurement data TBD depending upon type of advertising

2012 Site Statistics: (Google Analytics)

[ et . .
370,644  Unique Visitors

T ""616,969 Page views

90% % New Visits

Top Counties Site Visitation

United States 84%
Canada 5%
Other 11%

Top Ten States of Site Visitations

California 24%
Maryland 8%
New York 6%
Florida 3%
Texas 3%
Pennsylvania 2%
Ohio 2%
Virginia 2%
Illinois 2%
Other 48%

Contact: Roger King 707-425-9076 or Carl Ribaudo 530-541-2462 ext.101




Contact Information

For more information on how to create your wine destination travel marketing program on the
Appellation America website contact:

Roger King (707) 425-9076 Lwvineyard@aol.com

Carl Ribaudo (530) 541-2462 Ext. 101 carl@smgonline.net

Contact: Roger King 707-425-9076 or Carl Ribaudo 530-541-2462 ext.101




